Attenzione: i dati modificati non sono ancora stati salvati. Per confermare inserimenti o cancellazioni di voci è necessario confermare con il tasto SALVA/INSERISCI in fondo alla pagina









	


	
	



	
	
	
	
	
		
		
		
		

		
	
	
	
	





	




	
		
			[image: IRIS]
		
		
			[image: IRIS]
		
		
			
		
		
			

				
					Home
				
	
					
						Sfoglia
					
						Macrotipologie
& tipologie
							

						Autore
						Titolo
						Riviste
						Serie
						

				


			
				
					
					
				

			

				
					
						IT
					
						[image: Italiano] Italiano
						[image: English] English
							

				
	
					












	LOGIN


		

	






				
					
						
  
    [image: Logo Politecnico di Torino]
    [image: Logo Politecnico di Torino]
  


PORTO @ [image: ] Archivio Istituzionale della Ricerca


				

			

		
		




			
	        	
	
			IRIS
	Catalogo POLITO
	4 Contributo in Atti di Convegno (Proceeding)
	4.1 Contributo in Atti di convegno


	



















































	
	
		
		
	









The role of vehicles has been rapidly expanding to become a different kind of utility, no longer just vehicles but nodes of the future Internet. The car producers and the research community are investing considerable time and resources in the design of new protocols and applications that meet customer demand, or that foster new forms of interaction between the moving customers and the rest of the world. Among the variety of new applications and business models, the spreading of advertisements is expected to play a crucial role. Indeed, advertising is already a significant source of revenue and it is currently used over many communication channels, such as the Internet and television. In this paper, we address the targeting of advertisements in vehicular networks, where advertisements are broadcasted by Access Points and then displayed to interested users. In particular, we describe the advertisement dissemination process by means of an optimization model aiming at maximizing the number of advertisements that are displayed to users within the advertisement target area and target time period. We then solve the optimization problem on an urban area, using realistic vehicular traffic traces. Our results highlight the importance of predicting vehicles mobility and the impact of the user interest distribution on the revenue that can be obtained from the advertisement service.



Advertisement Delivery and Display in Vehicular Networks / Borgiattino, Carlo; Chiasserini, Carla Fabiana; Malandrino, Francesco; Sereno, M.. - STAMPA. - (2015), pp. 1-5. (Intervento presentato al  convegno 2015 IEEE 82nd Vehicular Technology Conference (VTC Fall) tenutosi a Boston, MA (USA) nel September 2015) [10.1109/VTCFall.2015.7390833].
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				Abstract

				The role of vehicles has been rapidly expanding to become a different kind of utility, no longer just vehicles but nodes of the future Internet. The car producers and the research community are investing considerable time and resources in the design of new protocols and applications that meet customer demand, or that foster new forms of interaction between the moving customers and the rest of the world. Among the variety of new applications and business models, the spreading of advertisements is expected to play a crucial role. Indeed, advertising is already a significant source of revenue and it is currently used over many communication channels, such as the Internet and television. In this paper, we address the targeting of advertisements in vehicular networks, where advertisements are broadcasted by Access Points and then displayed to interested users. In particular, we describe the advertisement dissemination process by means of an optimization model aiming at maximizing the number of advertisements that are displayed to users within the advertisement target area and target time period. We then solve the optimization problem on an urban area, using realistic vehicular traffic traces. Our results highlight the importance of predicting vehicles mobility and the impact of the user interest distribution on the revenue that can be obtained from the advertisement service.
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					simulazione ASN

					
				

				
					Il report seguente simula gli indicatori relativi alla propria produzione scientifica in relazione alle soglie ASN 2023-2025 del proprio SC/SSD. Si ricorda che il superamento dei valori soglia (almeno 2 su 3) è requisito necessario ma non sufficiente al conseguimento dell'abilitazione.
La simulazione si basa sui dati IRIS e sugli indicatori bibliometrici alla data indicata e non tiene conto di eventuali periodi di congedo obbligatorio, che in sede di domanda ASN danno diritto a incrementi percentuali dei valori. La simulazione può differire dall'esito di un’eventuale domanda ASN sia per errori di catalogazione e/o dati mancanti in IRIS, sia per la variabilità dei dati bibliometrici nel tempo. Si consideri che Anvur calcola i valori degli indicatori all'ultima data utile per la presentazione delle domande.

La presente simulazione è stata realizzata sulla base delle specifiche raccolte sul tavolo ER del Focus Group IRIS coordinato dall’Università di Modena e Reggio Emilia e delle regole riportate nel DM 589/2018 e allegata Tabella A. Cineca, l’Università di Modena e Reggio Emilia e il Focus Group IRIS non si assumono alcuna responsabilità in merito all’uso che il diretto interessato o terzi faranno della simulazione. Si specifica inoltre che la simulazione contiene calcoli effettuati con dati e algoritmi di pubblico dominio e deve quindi essere considerata come un mero ausilio al calcolo svolgibile manualmente o con strumenti equivalenti.
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