Attenzione: i dati modificati non sono ancora stati salvati. Per confermare inserimenti o cancellazioni di voci è necessario confermare con il tasto SALVA/INSERISCI in fondo alla pagina









	


	
	



	
	
	
	
	
		
		
		
		

		
	
	
	
	





	




	
		
			[image: IRIS]
		
		
			[image: IRIS]
		
		
			
		
		
			

				
					Home
				
	
					
						Sfoglia
					
						Macrotipologie
& tipologie
							

						Autore
						Titolo
						Riviste
						Serie
						

				


			
				
					
					
				

			

				
					
						IT
					
						[image: Italiano] Italiano
						[image: English] English
							

				
	
					












	LOGIN


		

	






				
					
						
  
    [image: Logo Politecnico di Torino]
    [image: Logo Politecnico di Torino]
  


PORTO @ [image: ] Archivio Istituzionale della Ricerca


				

			

		
		




			
	        	
	
			IRIS
	Catalogo POLITO
	8 Doctoral Thesis
	8.1 Doctoral thesis Polito


	



















































	
	
		
		
	









Entrepreneurship is a young field of study that rests at the heart of modern theories of economic development. Several studies have had immense endeavors to explain many of phenomena in entrepreneurship as well as entrepreneurial opportunity and entrepreneur’s economic function. Still, we know little about how entrepreneurial action takes place under the condition of risk and uncertainty. Having value proposition as a central construct and building upon entrepreneurship literature, this dissertation is a further contribution to our current knowledge, particularly in entrepreneurial opportunity evaluation. It embodies four distinct but interrelated studies. Using a variety of independent and mediating variables and constructs such as gender, risk disposition, expertise, innovativeness, intention, self-efficacy, attitude, subjective norms, empathy, learning, and opportunity style, it seeks to address the challenge these factors create in the course of opportunity development for entrepreneurs.
The study No.1 examines “how different representations of entrepreneurial opportunity can influence the risk preference of entrepreneurs and non-entrepreneurs, and whether this differs between men and women”. A survey methodology was used with a random sample of 135 entrepreneurs and 126 non-entrepreneurs. The methodology was presented through a new risky choice framework containing five entrepreneurial opportunities. The first results indicate that framing information of opportunity caused significant differences in risk preferences between the entrepreneurs and non-entrepreneurs and also between the males and females. In negative situations, except for the lowest risk level of the experiment, the male entrepreneurs tended to choose higher risky opportunities than the female entrepreneurs. However, neither group showed a preference for the lowest opportunity return in certainty. In addition, a comparative analysis showed that there were more differences between the four groups in the negative situations than in the positive situations. The detailed differences and risk preferences of each of the four groups were also analyzed. 
The study No.2 inspects the moderating roles of the founder’s experience and innovation degree on the relationship between opportunity confidence and new value creation intention (NVCI) at the pre-founding stage of a business. For this purpose, it uses survey data from 157 prospective entrepreneurs in the ICT industry from university incubators in Iran. Using SEM, result show that experience, alone, does not moderate the relationship between opportunity confidence and NVCI. However, if entrepreneurs have required opportunity confidence, then medium and high-level innovation can increase the likelihood of acting on the opportunity for novice and experienced entrepreneurs, respectively. For novice entrepreneurs, the innovation variance from low to medium moderates the relationship between opportunity confidence and intent. In fact, this relationship is strengthened by the medium novelty level. Whereas, for experienced entrepreneurs, the variance from medium to high, moderates the relationship that is strengthened by the high novelty level.
The study No.3 explores the crucial factors that form the pre and post intentionality to create new values, particularly the post intention factors that facilitate opportunity enactment. It shows how intention impacts  motivation-mustering to learn about practical knowledge concerning value proposition facilitator (VPF), which in turn influences value creation enactment. A survey methodology has been applied to a randomly selected sample of 213 entrepreneurs from 16 incubators in Iran. Using SEM and longitudinal data, the results showed that attitudes toward value creation and value creation self-efficacy significantly impacted the intentionality to create new value. Moreover, VPF has a direct effect on value creation enactment so that, it partially mediates the relationship between new value creation intention (NVCI) and value creation enactment. The findings did not support the influence of subjective norms neither on NVCI nor on value creation enactment.
Finally, the study No.4 seeks to shade light on the black-box of value co-creation in entrepreneurship and on the process through which the entrepreneur’s new value proposition meets the customer’s problem and pain in particular. Later I will discuss that successful entrepreneurs are often more empathic than unsuccessful entrepreneurs. Those entrepreneurs that offer their new values through an empathic relationship, learn a vital market knowledge (practical knowledge) that in turn shapes a shared mental model between them and the beneficiary that increases the likelihood of value co-creation engagement. Moreover, the performance of this relationship improves if there is a match between entrepreneurs’ learning approach and their initial opportunity insight. Furthermore, there is another matching mechanism between learning skills and the dimensions of empathy that enhances empathy capacity for entrepreneurs. These two matching mechanism at the end have a paramount influence on the value co-creation effectiveness.
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				Abstract

				Entrepreneurship is a young field of study that rests at the heart of modern theories of economic development. Several studies have had immense endeavors to explain many of phenomena in entrepreneurship as well as entrepreneurial opportunity and entrepreneur’s economic function. Still, we know little about how entrepreneurial action takes place under the condition of risk and uncertainty. Having value proposition as a central construct and building upon entrepreneurship literature, this dissertation is a further contribution to our current knowledge, particularly in entrepreneurial opportunity evaluation. It embodies four distinct but interrelated studies. Using a variety of independent and mediating variables and constructs such as gender, risk disposition, expertise, innovativeness, intention, self-efficacy, attitude, subjective norms, empathy, learning, and opportunity style, it seeks to address the challenge these factors create in the course of opportunity development for entrepreneurs.
The study No.1 examines “how different representations of entrepreneurial opportunity can influence the risk preference of entrepreneurs and non-entrepreneurs, and whether this differs between men and women”. A survey methodology was used with a random sample of 135 entrepreneurs and 126 non-entrepreneurs. The methodology was presented through a new risky choice framework containing five entrepreneurial opportunities. The first results indicate that framing information of opportunity caused significant differences in risk preferences between the entrepreneurs and non-entrepreneurs and also between the males and females. In negative situations, except for the lowest risk level of the experiment, the male entrepreneurs tended to choose higher risky opportunities than the female entrepreneurs. However, neither group showed a preference for the lowest opportunity return in certainty. In addition, a comparative analysis showed that there were more differences between the four groups in the negative situations than in the positive situations. The detailed differences and risk preferences of each of the four groups were also analyzed. 
The study No.2 inspects the moderating roles of the founder’s experience and innovation degree on the relationship between opportunity confidence and new value creation intention (NVCI) at the pre-founding stage of a business. For this purpose, it uses survey data from 157 prospective entrepreneurs in the ICT industry from university incubators in Iran. Using SEM, result show that experience, alone, does not moderate the relationship between opportunity confidence and NVCI. However, if entrepreneurs have required opportunity confidence, then medium and high-level innovation can increase the likelihood of acting on the opportunity for novice and experienced entrepreneurs, respectively. For novice entrepreneurs, the innovation variance from low to medium moderates the relationship between opportunity confidence and intent. In fact, this relationship is strengthened by the medium novelty level. Whereas, for experienced entrepreneurs, the variance from medium to high, moderates the relationship that is strengthened by the high novelty level.
The study No.3 explores the crucial factors that form the pre and post intentionality to create new values, particularly the post intention factors that facilitate opportunity enactment. It shows how intention impacts  motivation-mustering to learn about practical knowledge concerning value proposition facilitator (VPF), which in turn influences value creation enactment. A survey methodology has been applied to a randomly selected sample of 213 entrepreneurs from 16 incubators in Iran. Using SEM and longitudinal data, the results showed that attitudes toward value creation and value creation self-efficacy significantly impacted the intentionality to create new value. Moreover, VPF has a direct effect on value creation enactment so that, it partially mediates the relationship between new value creation intention (NVCI) and value creation enactment. The findings did not support the influence of subjective norms neither on NVCI nor on value creation enactment.
Finally, the study No.4 seeks to shade light on the black-box of value co-creation in entrepreneurship and on the process through which the entrepreneur’s new value proposition meets the customer’s problem and pain in particular. Later I will discuss that successful entrepreneurs are often more empathic than unsuccessful entrepreneurs. Those entrepreneurs that offer their new values through an empathic relationship, learn a vital market knowledge (practical knowledge) that in turn shapes a shared mental model between them and the beneficiary that increases the likelihood of value co-creation engagement. Moreover, the performance of this relationship improves if there is a match between entrepreneurs’ learning approach and their initial opportunity insight. Furthermore, there is another matching mechanism between learning skills and the dimensions of empathy that enhances empathy capacity for entrepreneurs. These two matching mechanism at the end have a paramount influence on the value co-creation effectiveness.
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					Il report seguente simula gli indicatori relativi alla propria produzione scientifica in relazione alle soglie ASN 2023-2025 del proprio SC/SSD. Si ricorda che il superamento dei valori soglia (almeno 2 su 3) è requisito necessario ma non sufficiente al conseguimento dell'abilitazione.
La simulazione si basa sui dati IRIS e sugli indicatori bibliometrici alla data indicata e non tiene conto di eventuali periodi di congedo obbligatorio, che in sede di domanda ASN danno diritto a incrementi percentuali dei valori. La simulazione può differire dall'esito di un’eventuale domanda ASN sia per errori di catalogazione e/o dati mancanti in IRIS, sia per la variabilità dei dati bibliometrici nel tempo. Si consideri che Anvur calcola i valori degli indicatori all'ultima data utile per la presentazione delle domande.

La presente simulazione è stata realizzata sulla base delle specifiche raccolte sul tavolo ER del Focus Group IRIS coordinato dall’Università di Modena e Reggio Emilia e delle regole riportate nel DM 589/2018 e allegata Tabella A. Cineca, l’Università di Modena e Reggio Emilia e il Focus Group IRIS non si assumono alcuna responsabilità in merito all’uso che il diretto interessato o terzi faranno della simulazione. Si specifica inoltre che la simulazione contiene calcoli effettuati con dati e algoritmi di pubblico dominio e deve quindi essere considerata come un mero ausilio al calcolo svolgibile manualmente o con strumenti equivalenti.
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